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Letter from the Board

[T,

he Management Board of Wolford AG: Brigitte Kurz and Axel Dreher
Dear readers,

We are pleased to be able to present our first Sustainability Report to you. The topic itself is in Wolford's genes. Our reputation
crucially depends on the quality and wearing comfort of our products. Because of this, striving for shortterm success at the expense of
long-term results is simply not a prudent approach. What is needed is a critical selection of materials accompanied by stringently
controlled production processes and qualified employees working under optimal conditions and thinking for themselves at every stage.
Our business model includes the “Made in Europe” concept, which means that we either manufacture the material ourselves or order
material from suppliers who have the same high environmental and social standards that we do.

As a company whose manufacturing operations are located directly next to a nature reserve, adherence to tough environmental
protection constraints has been something we have embodied for decades. It is no coincidence that Wolford is the first hosiery producer

in the world allowed to call itself a pariner of the bluesign® system, with its unsurpassed, stringent demands for sustainable production.

However, we cannot rest on our laurels, and there is also optimization potential in some areas. Moreover, the modification and
restructuring of internal processes naturally led to an increase in employee turnover but also negatively impacted staff morale.

At present we are in the midst of defining the priorities of Wolford's future sustainability strategy based on the materiality analysis
carried out in 2017. Naturally the focus will be on those areas in which our business operations have the biggest impact on our
stakeholders. For example, this applies to our participation in such forwardlooking projects as the Cradle to Cradle® initiative de-
signed to develop biodegradable or recyclable textiles.

We need motivated employees to implement such plans. Following the burdens placed on employees in the past 2017/18 financial
year, we will also pay particular attention to this necessity. We would like to take this opportunity to thank all employees who have
been promoting sustainability at Wolford for years. We are confident that they will continue to be committed to thinking ahead and

actively seeking a dialogue with us. {102-14)

We wish you good reading and look forward to receiving your suggestions and criticism.

m&f Ghpte Lovp-

Axel Dreher, CEO Brigitte Kurz, CFO
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General information on this report

This report represents the condensed consolidated Non-Financial Report {Sustainability Report) for the 2017/18 financial year (May
2017 to April 2018) of the Wolford Group (pursuant to Section 267a Austrian Commercial Code). The statements made in the report
refer to the Wolford Group (hereafter “Wolford”). Deviations are shown separately. All descriptions of management approaches and
concepts on key sustainability issues (with respect to environment, social and employee matters, respect for human rights and the

combating of corruption and bribery) relate to both the Wolford Group and the parent company Wolford AG (102-50, 102-51).

The issues of the “environment” and “supply chain” were only identified as important issues for the production sites of Wolford AG
Bregenz (AT) and Wolford proizvodnija in frgovina d.o.0. Murska Sobota (Sl)). For this reason, the reported indicators refer exclusively to
those two production facilities.

The important issues presented in this report are those of relevance for the future development of the company. These important issues
were determined on the basis their economic, ecological and social impacts, taking account of the points of view held by different

stakeholders. (102-46)

This report is oriented to Wolford’s value chain and addresses all stakeholders i.e. employees of the Wolford Group, customers, part
ners/suppliers, NGOs, shareholders and the general public.

The Sustainability Report of Wolford AG was compiled on the basis of the international GRI standards of the Global Reporting Initiative
in the option “Core”. A detailed GRI index is included in the appendix (page 25). In future, Wolford will report annually about sustaina-
bility pursuant to the GRI standards. The figures in parentheses refer to the respective information in accordance with GRI standards.

(102-52, 102-54)
The contents of the Sustainability Report were not subject to an external review. (102-56)

In the interest of readability, all gender-specific phrases are to be considered as gender-neutral. The wording refers equally to both
women and men.

Contact:

Maresa Hoffmann

Manager Investor Relations & Corporate Communications
+43 5574 690 1293

investor@wolford.com

(102-53)



Corporate profile and business model

The most important facts about Wolford
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Wolford, a company founded in the Austrian city of Bregenz in the year 1950, develops, produces and

markets high quality legwear, bodywear and exclusive lingerie as well as selected accessories such as belts and scarves. Wolford

generated revenues of € 149.07 million in the 2017/18 financial year and employed a workforce of 1,433 employees (FTEs) on

average.

Wolford exclusively develops and manufactures its products at two production sites in Austria and Slovenia. It adheres to the highest

environmental standards (as partner of the bluesign® system; more information on page 8). The Wolford brand is represented in

more than 60 countries across the globe, and is sold via 267 monobrand points of sale, including 107 proprietary boutiques and

more than 3,000 trading partners. Europe is the most important market, with 192 monobrand locations and a share of 76% of total

revenue, followed by North America (34 monobrand stores) and Asia (34 monobrand shops).

REVENUES BY MARKET

1 North America 19%
2 Germany 15%
3 Austria 10%

2 4 France 10%
5 Rest of Europe 41%
6 Asia/Oceania 5%

Wolford is a public limited company which has been traded on the Vienna Stock Exchange since 1995 and is listed on the Prime

Market. About 15% of the shares are in free float. {102-1, 102-2, 102-3, 102-4, 102-5)

Since the beginning of May 2018, Wolford has a new strategic core shareholder, namely the
Chinese Fosun Group. As at March 1, 2018, a share purchase agreement was concluded
stipulating the acquisition of a majority stake of 2,543,694 shares (about 50.87% of the share
capital) between the previous main shareholder groups (WMP Familien-Privatstiftung, Sesam
Privatstiftung and its subsidiary, M. Erthal & Co. Beteiligungsgesellschaft m.b.H. as well as related
natural persons) and the Chinese company Fosun Industrial Holdings Limited. The closing took
place on May 4, 2018. At the same time, Wolford and Fosun concluded an agreement on the
subscription of shares, in which Fosun agreed to subscribe to an increase in the share capital of
Wolford AG of € 12.5 million thus raising their total share to € 48.85 million, to the extent that
the existing shareholders do not exercise their subscription rights. Within the context of this capital
increase, Wolford will obtain € 22 million in new equity.

Within the context of Fosun’s acquisition of a majority shareholding, Fosun was required to make
a mandatory takeover offer to the remaining shareholders of Wolford AG pursuant to Section 22
of the Austrian Takeover Act. As a result, Fosun acquired an additional 7% of the shares, so that

the stake held by Fosun rose from 51% to 58%. (102-10)

WOLFORD’S SHAREHOLDER
STRUCTURE

1 Fosun Industrial Holdings Limited ~58%
2 Ralph Bartel >25%

3 Treasury Stock ~2%

4 Freefloat <15%
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Wolford operates a dense network of monobrand boutiques in prestigious locations in global fashion capitals, comprising a mix of
partner boutiques and proprietary stores in strategically relevant cities. At the end of April 2018, the company had 267 so-called
monobrand stores, of which 192 are located in Europe, 34 in North America and 34 in Asia. 89 of these stores are operated by
business partners. This is complemented by online boutiques in 17 countries and 59 so-called travel retail points of sale, for example at
airports. In addition, Wolford also markes its products through about 3,000 wholesale partners such as department stores, retail
chains and speciality stores. (102-6)

REVENUES BY DISTRIBUTION

1 Boutiques 46%

2 Concession-shop-in-shops 7%
3 Online business 11%

4 Factory outlets 9%

5 Department stores 11%

6 Multi-brand retailers 15%

7 Private label 1%

2

In the 2017/18 financial year, Wolford generated revenues of € 149.07 million and an operating loss (EBIT) of € -9,22 million. The
balance sheet total amounted to € 114,33 million, equity equaled € 30.09 million and net debt totaled € 80.43 million.

Of the average staff of 1,433 employees (FTEs) around the world, 799 employees (FTEs) were employed at the two operating sites
(Bregenz, Austria and Murska Sobota, Slovenia) of whom 550 employees (FTEs) were working at the company headquarters in
Bregenz. This was complemented by 634 employees (FTEs) at the sales locations including proprietary boutiques. 58 % of the Wolford
Group’s global workforce is included in collective agreements. An overview of the Wolford Group is presented in the Annual Report

2017/18 on page 115. (102-7, 102-8, 102-41, 102-45)

Male employees Female employees
Full-time Part-time Full-time Part-time Total
Wolford Slovenia 9 232 1 242
Sales subsidiaries 14 1 332 368 715
Wolford AG (Bregenz) 234 13 260 158 665
Total 257 14 824 527 1622

* Headcount as at April 30, 2018
(102-8)
The business model: covering the whole of the value chain

The business model of the Wolford Group, and thus its special characteristic, is based on its management of the entire value chain,
from design and development to production to global omni-channel distribution, including proprietary boutiques.

Product Product
Development Management

Purchasing

(1029, 102-10)
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Wolford produces its products using the round-knitting method (legwear and bodywear}. Production takes place at the Bregenz facility,

which serves as the Wolford Group’s global textile development and production cente | EGcKEcKczGNEEEEE




