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MISSION
The

For us, the focus is on human 
beings. Their well-being and the 
quality of their future depend on 
the decisions we make today in 
our daily lives - in the interest 
of the climate, in the interest of 
society, and in the interest of the 
company. We take this respon-
sibility seriously. Day after day.01
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Letter From the 
Management Board

WolfordisoneofthefirsttextilecompanieswithitsownCradletoCradle®collectionof
over32Gold-certifiedstyles,bothinthebiologicalandtechnicalcycles,whichmeans
thatwefulfillthefivecriteriaoftheCradletoCradle®GoldStandard.Wearealsothefirst
skinwearbrandintheworldwhoselegwearproductsallfulfillthebluesign®sustainabil-
itystandard,whichensuresthesafeuseofchemicalsforpeopleandtheenvironment.

Thedurabilityofourproductsisakeyfactorintheirsustainabilityandour reputation 
relies entirely on the quality and comfort of our products–inadditiontocontinually
monitoredmanufacturingprocesses,thisalsorequiresthecarefulselectionofthema-
terialsweuse.ThePurchasingdepartmentcontinuallymonitorsexistingsuppliersand
isengagedinclosedialoguewiththem.

Thenewstrategyaimstousemeasuresthatextendthroughouttheentirelifecycleof
aproducttoprepareourcompanyfor a greener futureandtostrengthenourcompet-
itiveedgewhileprotectingtheenvironmentandmanufacturinginnovative,fashionable,
durable,recyclableandexceptionallycomfortableproductsforourcustomers.

Werelyonourhighlymotivatedandqualifiedstafftoimplementoursustainabilityplans.
Todothis,weoffergoodworkingconditionsandadvancedtrainingtoensurethatevery-
oneisuptodateonthelatestrequirementsandtechnologies,andthattheyareapplied
accordingly.Wewouldliketothankouremployeesfortheircommitmentandweare
relyingonthemtocontinueintegratingsustainabilityandclimateprotectionintotheir
work,thushelpingWolfordtoimplementitssustainabilitystrategyandtocontinueto
developit.

Wehopeyouenjoyreadingthisreportandwelcomeanypositivefeedback,aswellas
commentsandcriticism.

(102-14,102-51)

Bregenz,June17,2022

AndrewThorndike  
COO

SilviaAzzali  
CCO

By 2025, half of our products should 
be recycled either biologically or 
technical cycle according to Cradle 
to Cradle® circulation.

Dear reader, 
Climatechangeisthebiggestchallengeofourera.Atthesametime,italsooffers
theopportunitytodevelopaneweconomicparadigm.TheEuropeanGreenDeal
of2019isthebasisforthistransformation.All27EUMemberStateshavecommitted
tomakingtheEUclimate-neutralby2050.

Regardlessofthis,Wolfordhadalreadyformulatedasustainability strategy in 
2012thataimedtograduallyswitchovertorecyclableproducts.By2025,halfofour
productsshouldbeabletocirculateinabiologicalortechnicalcycleinaccordance
withCradletoCradle®.

The  Wolford AG Management Board: Andrew Thorndike (COO) 
and Silvia Azzali (CCO)
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This report is the consolidated non-
financialreport(sustainabilityreport)for
the2021financialyear(January2021to
December2021)fortheWolfordGroup
(in accordance with Section 267a
AustrianCommercialCode,UGB)andfor
WolfordAG(inaccordancewithSection
243bUGB).Thestatementsinthereport
make reference to the Wolford Group
(“Wolford”).Anydeviationsaredisclosed
separately below. All descriptions of
managementstrategiesandconcepts
regardingthemajorsustainabilitytop-
ics (relating to environmental, social
andlabormatters,compliancewithhu-
manrights,andcombatingcorruption
andbribery)applybothtotheWolford
GroupandWolfordAG.(102-50,102-51)

This report presents the major topics
thatarerelevanttothefuturegrowthof
thecompany.Themajortopicsarede-
terminedbasedonthesignificanceof
theireconomic,environmentalandso-
cial impact – taking into account the
perspectives of various stakeholders.
(102-46)

Thetopicsof“Environment”and“Supply
chain” were only identified as major
topics for the manufacturing sites
(WolfordAGBregenz[AT]andWolford
proizvodnjaintrgovinad.o.o.MurskaSo-
bota[SI]).Thisisduetothefactthatthe
energyconsumptionandpotential for
emissions that are harmful to the cli-
matearecomparativelylowthere,which
iswhytheyarenottakenintoaccountin
the external reporting. The indicators
disclosedforthesetopicsthereforerefer
exclusivelytothemanufacturingsites.

ThisreportisorientedtoWolford’svalue
chain and addresses all stakeholders,
i.e., employees of the Wolford Group,
customers, partners/suppliers, NGOs,
shareholdersandthegeneralpublic.

The WolfordAG Sustainability Report
wascompiledonthebasisoftheinter-
nationalGlobalReportingInitiative(GRI)
standards,“Core”option.Foradetailed
GRI index, please refer to the Annex
(page54).Reportsareissuedannually.
Thenumbersinparenthesesrefertothe
relevantdisclosuresinaccordancewith
GRIrequirements.(102-52,102-54)

Thecontentofthissustainabilityreport
has not been externally reviewed. 
(102-56)

Contact:
Investor Relations &  
Corporate Communications
+43 5574 6900
investor@wolford.com 

(102-53)

KEY FACTS ABOUT  
WOLFORD

Wolford,whichwasfoundedin1950in
Bregenz, Austria, designs, manufac-
turesandsellspremiumskinwear(leg-
wearandbodywear),aswellasexclu-
sive lingerie and select accessories,
suchasbeltsandscarves.Withanav-
erage of 1,081 employees (FTE), it
achieved revenue of €109.50 million
duringthe2021financialyear.Incom-
pliancewiththehighestenvironmental
standards(partnerofthebluesign®sys-
tem), Wolford designs and manufac-
turesitsproductsattwositesinAustria
andSlovenia.Thebrandbelongstothe
global luxury fashion conglomerate
Lanvin Group, which was founded by
Wolford’sChinesemajorityshareholder
Fosun. With its 229 monobrand POS
(pointsofsale),including101ofitsown
boutiques, and over 2,500 retail part-
ners,thebrandisrepresentedinaround
45countriesaroundtheworld.Europe
isthemostimportantmarket,with169
monobrand locations and a share of

75%oftotalrevenue,followedbyNorth
America (23monobrand stores) and
Asia(32monobrandstores).

02 // NET SALES BY  
PRODUCT CATEGORY, in percent

2% Accessories

37% Legwear

Ready-to-wear 43%

Beach-
wear 1%

Lingerie 16%

Merchandise 1%

Duringthe2021financialyear, Wolford
achieved revenue of €109.50 million
andanoperatingprofit(EBIT)of€0.54
million.Thebalancesheettotalcameto
€140.99 million, equity amounted to

General Information  
About This Report

Company Profile and 
Business Model

01 // NET SALES BY MARKET, in percent

 UK & Ireland 8%

20% North America

15% Germany

9% France

7% Austria

Rest of Europe 34%

Asia / Oceania 7%
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Male employees Female employees

FULL TIME PART TIME FULL TIME PART TIME TOTAL
WolfordSlovenia 14 0 221 10 245

Subsidiaries(Distribution) 16 3 224 340 603

WolfordAG(Bregenz) 166 9 152 113 440

Total 196 12 617 463 1,288

*HeadcountasofDecember31,2021

(102-8)

€21.00millionanddebtwasmeasured
at€120.00million.Wolfordisanincor-
poratedcompanythathasbeenlisted
ontheViennaStockExchangesince1995
andhasbeenontheStandardMarket
sinceSeptember2018.Around10%ofthe
shares are freely traded. (102-1, 102-2,
102-3,102-4,102-5)

SinceMay22, 2019, the FosunFashion
GroupWisdom(Luxembourg)S.à.r.l.has
held around 58% of the shares in
WolfordAG.TheprivateinvestorRalph
Bartel holds over 30% of the bearer
shares.WolfordAG’sstakeinthecom-

panycomestojustunder2%.Therestof
thesharesareinfreefloatandareheld
by institutional investors and private
shareholders.(102-10)

Oftheaverageof1,081employees(FTE)
aroundtheworld,635employees(FTE)
wereemployedatthetwosites(Bregenz
andMurskaSobotainSlovenia),with392
(FTE)attheheadquartersinBregenz.An
overviewoftheWolfordGroupisshown
intheServicechapterofthe2021Annual
Report.(102-7,102-8,102-41,102-45)

03 // OWNERSHIP STRUCTURE OF THE WOLFORD SHARE, in percent

~58% FFG Wisdom  
(Luxembourg) S.à.r.l.

Ralph Bartel >30% 

Treasury shares ~2% 

Free float <10%

Slovenia

Austria (Bregenz)

Germany

France

UK

Italy

Netherlands

Scandinavia

Spain

Switzerland

US / Canada

China / Hong Kong

Belgium

63

245

440

90

23

26

114

58

40

79

52

38

20

04 // EMPLOYEES PER COUNTRY
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 Wolford has a well-connected networkofmonobrandboutiques 
inprestigiouslocationsintheworld’sfashioncapitals–amixofpartner 
boutiquesanditsownlocationsinstrategicallyrelevantcities.Inlate 
December2021,thecompanyhad229monobrandsites,ofwhich169 
wereinEurope,23wereinNorthAmericaand32wereinAsia. 
62ofthesesitesarerunbypartners.

Global  
PRESENCE

 NORTH AMERICA 

23
Of which own sites:

18boutiques

2factoryoutlets

Of which sites  
run by partners:

3boutiques

Addedtothisareourownonlineboutiquesin 
16countriesand13travelretailsites,forexample, 
atairports.Wolfordalsosellsitsproductsvia 
approximately2,500wholesalepartners,such 
asdepartmentstoresandspecialistretailstores. 
(102-6)

 EUROPE 

169 
1

Of which own sites:

75boutiques

47 shop-in-shops

14factoryoutlets

Of which sites  
run by partners:

33boutiques

1ExcludingRussiaandUkraine.

 ASIA 

32 
2

Of which own sites:

8boutiques

1 shop-in-shops

2factoryoutlets

Of which sites  
run by partners:

21boutiques

2ExcludingRussia.

 GLOBAL 
 monobrand  
 points of sale: 

229(asofDecember31,2021)

Of which Wolford-owned  
points of sale:

101boutiques

48shop-in-shops

18factoryoutlets

Of which sites run by partners:

62boutiques(5intherest 
oftheworld)

Approx.2,500 other  
distributionpartners
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SUSTAINABILITY
The

Responsible Corporate Governance  
and Compliance  17 

Material Sustainability Issues and  
Stakeholders Involved  26 

Conclusions for the Sustainability Strategy  30 

02
Through our materiality assess-
ments, we have identified  
15 relevant sustainability topics 
along the entire value chain.

15
SUSTAINABILITY TOPICS
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For a responsible company such as
Wolford,long-termvaluecreationisour
toppriority.Thisistheprincipleunder-
pinningboththecorporatestrategyand
our products and processes. Wolford
does not just limit itself to economic
valuecreation,butalsokeepstheenvi-
ronmentalandsocialimpactsofitsac-
tionsinmindforallofitsactivities.

THE BUSINESS MODEL

TheWolfordGroupbusinessmodel,and
thereforeitsUSP,isbasedoncoveringthe
majorityofthevaluechain–fromdesign
anddevelopmenttopartsofthemanu-
facturingprocessandglobalomnichan-
nel distribution, including its own bou-
tiques.Thismakesthecompanyhighly
independentandenablesittorespond
quickly to the latest fashion trends, for
example.Insomeareas,Wolfordissup-
portedbyexternalpartnersandselect
suppliers.

Whendevelopinganewcollection,prod-
uctmanagement,thedesignteam,and
productdevelopmentallworktogether
hand in hand. Product management
analyzes trends and identifies which
productswillbeindemandonthemar-
ket–thesefindingsthenformthebasis
for the work performed by the design
team. The close cooperation between
thedesignteamandproductdevelop-
mentinturnresultsinastreamofnew
products,oftenbasedonnewproduction
methods,suchas3Dprintingorthead-
hesivetechnologydevelopedbyWolford
and now patented. “Pure Tights,” the
world’sfirstbondedpantyhose,areone
resultofthiscooperation.

Onecoretopicistheprojecttodevelop
recyclable, sustainable products: The
CradletoCradle®concept(C2C)pursues
thevisionofestablishingclosedmaterial
cyclesforproducts,thushelpingtomake
wasteabsolutelyavoidableinthefuture.

Responsible  
Corporate Governance 
and Compliance

Product development Goods management Purchasing Production Logistics Sales

05 // PRODUCT DEVELOPMENT

 Wolford is one of the first  
textile companies with  
its own cradle-to-cradle  
collection of over 32 gold- 
certified styles.

32
GOLD CERTIFICATIONS
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FOCUSING ON CUSTOMER AND 
EMPLOYEE HEALTH

We attach great importance to imple-
mentingcomprehensiveprecautionary
measures to protect the health of the
peoplewhoworkforusandforthosewho
come into contact with our products.
They range from extensive workplace
safetyprecautionsandin-househealth
promotionprogramstothesystematic
avoidance of health risks related to
Wolford’sbrand-nameproducts,i.e.,en-
suring textile safety. Great attention is
paidtoensuringthatthematerialsand
chemicalsusedinproductionandinpro-
cessing remain harmless to human
health.

There were no violations of any kind
againsttherelevantregulationsorcode
ofconductthatwesetforourselvesdur-
ingthereportingperiod.(416-2,417-2)

TRAILBLAZER IN SUSTAINABLE  
PRODUCTION

Wolfordisanindustrypioneerintheim-
plementation of high sustainability
standardsandcorrespondingpilotpro-
jects. Innovation isat theheartofour
product rangeand ispartofourDNA.
Theproductportfolioisclearlyaligned
tothecompany’scoreareaofexpertise:
the creation of figure-hugging round-
knitproducts,suchaslegwearandbod-
ies that offer great comfort and pre-
miumquality.

WolfordAGnowoffersawiderangeof
certifiedC2Cproducts,whicharemade
from a biodegradable elastane devel-
oped specially for Wolford (ROICA™,
made by the Japanese Asahi Kasei
Group),fromacorrespondinglymodified
polyesterfibermadebyGermancom-
panyLauffenmühle,andfromamodal
fiberbrandedTENCEL™,whichisobtained
fromsustainableforestryandsupplied
bytheAustriantextilemanufacturerLen-
zing.UnderWolford’sleadership,atotal
of13companiesandresearchinstitutes
from the Vorarlberg region that either
manufacturetherelevantproductcom-
ponentsorcontributetheirtechnicaland
scientific expertise are participating in
thisCOIN(cooperationinnovation)pro-
jectsupportedbytheAustrianResearch
PromotionAgency(FFG).

The technical cycle is produced from
nylon6combinedwiththeelastanefiber
(ROICATM)developedforWolford.

Theintegrationofthe3Dprocessnotonly
facilitatesamoreefficientdevelopment
cyclebutalsoopensupmoreoptionsin
terms of product presentation. Design
decisionscanbemadedirectlyonthe
screenfromanywhere.Differentcolors,
patterns and shapes can be imple-
mentedatshortnotice.Thisnotonlyre-
ducesthenumberofphysicalprototypes
but also shortens process times and
opensupabroaderrangeofpossibilities.
Our team is also working on the pres-
entation of photorealistic collections,
whichmay reduce theneed forphoto
shoots.Adigitalstudiohasneitherphys-
ical nor creative restrictions. We are
committedtocontinuingtoresearchand
investinthisbenefit.

Productandmerchandisemanagement
alsodealswithrequirementplanningfor
theretailsalesareasatproprietarybou-
tiquesandforwholesalecustomers.This
department determines which items
havetobeproducedinwhichquantities
andcolors,andforwhichretailspaces.
Italsocontrolstheflowofgoodsfrom
thewarehousetotheretailspace.

Purchasingisalmostallaboutthema-
terials.Therawmaterials–inparticular
yarns,fabricsandsemifinishedproducts
forready-to-wear–areprocuredfrom
longstanding partners that share the
samequalityandinnovationstandards
as Wolford. A total of 90% of the
yarns/fabricsareprocuredinEurope.As
a resultof thesupplybottleneckscur-
rentlyaffectingglobaltrade,weareata
clearadvantagehereintermsoffaster
decision-makingandshortertranspor-
tationroutes.Someoftheyarns/fabrics
are sourced from Japan, a country
knownforitsinnovativematerials.

Finished products are stored in three
central warehouses: the central ware-
house,whichwasmovedfromBregenz
toPeine/Hanoverin2021andalsosup-
pliestheonlinebusinessinEurope,and
two other warehouses in the US and
China.ThewarehouseintheUSsupplies
theAmericanmarket,whiletheonein
ChinasuppliestheAsianregion.

Knitting factory hall in Bregenz
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In September 2018, Wolford launched
thefirstbiologicallyrecyclablepullovers,
T-shirts,andleggingsontothemarket.
Theseproducts,whichweredeveloped
aspartoftheAustrian“SmartTextiles”
initiative,arefullycompostable.InApril
2019,thecompanyreceivedthe“Cradle
toCradleCertified™(Gold)”awardfor
developing technically recyclable (i.e.,
fully recyclable) products. In 2020, it
launched “Aurora 70,” the first techni-
cally recyclable pantyhose, onto the
market. Wolford is the first and only
companyintheclothingandtextilein-
dustrytobegivenCradletoCradle® Gold 
certificationforthedevelopmentofen-
vironmentallyneutralproductsinboth
categories(biodegradableandtechni-
callyrecyclable).

Itonceagainsucceededinbuildingon
theinnovativeandsustainableproducts
initsrangeduringthereportingperiod,
withthefirstC2CSheerOpaqueprod-
uctsnowavailableinthetechnicalcycle,
forexample.Thefirstwarp-knittedprod-
uctshavealsonowbeendevelopedfor
the technical cycle. The C2C flat-knit
rangehasalsobeensupplementedwith
finewoolfabricsforthebiologicalcycle.

Wearecontinuallyworkingonexpand-
ingourrangeofsustainableproducts.In
2019,wehadfourCradletoCradleprod-
uctsonthemarket.Thishadincreased
to20productsby2020and32products
ofthiscaliberin2021.

Alwaysopentocreativeideas,thefirst
sustainablepartnershipwithNeiwaialso
tookplacein2021,wheretheAurorafab-
ric was used for the biological cycle.
(102-11,102-12)

SOCIAL RESPONSIBILITY

Wolford is committed to behaving re-
sponsiblywithregardtopoliticalparties,
associations, and NGOs. In particular,
thecompanyisactivelyinvolvedinthe
fieldsofsafetextilesandenvironmental
protection.Inadditiontotheworkcar-
riedoutwithinthecontextoftheCradle
toCradle®initiativeandthepartnership
withbluesign®,Wolfordisalsoanactive
memberoftheAustrianAssociationof
theTextile,Clothing,ShoeandLeather
IndustrywithintheAustrianFederalEco-
nomicChamber.

As a responsible “corporate citizen,”
Wolfordalsopromotesthepositivede-
velopmentofthecommunitiesinwhich
it operates. This is not only ensured
through safe and environmentally
friendly business operations and fair
employmentpractices,butalsobymak-
ingcontributionstolocaleconomicde-
velopmentandsociallife.Localcharita-
bleactivitiesaresupportedwithregular
donations and contributions in kind.
(102-13)

COMPLIANCE

Integrityandconductinconformitywith
legalregulationsareessentialrequire-
ments for sustainable business prac-
tices and are a matter of course for
Wolford.Themanagementandemploy-
eesareawarethatunethicalbehavior
andviolationsagainststatutoryregula-
tions damage the image of the com-
panyandcanalsohavesubstantialfi-
nancialconsequencesandthusdirectly
jeopardizetheviabilityofthecompany.
ThankstoitsadherencetotheAustrian
Corporate Governance Code, Wolford
ensuresahighleveloftransparencyfor
allstakeholdersofthecompany.Wolford
hasbeencommittedtotheprinciplesof
thecodesincethe2002/2003financial

FIRST PANTYHOSE MANUFACTURER 
TO BECOME A BLUESIGN® SYSTEM 
PARTNER

ThefactthatWolford’sproductionpro-
cessmeetsthehighestglobalstandards
forsustainabilityinthetextileindustryis
provedbythepartnershipthatbeganin
April2015withbluesign®technologiesAG,
a globally active network. Its system
standsforsafetextiles,environmentally
compatibleproductionandtheprudent
useofnatural resources.As such, the
focusisnotonlyonevaluatingindividual

endproducts,asisthecaseformany
eco-labels,butalsoonensuringtrans-
parency along the entire textile value
chain.AfterWolfordunderwentanelab-
orateauditingprocessinthe2014/2015
financialyear,thecompanybecamethe
world’sveryfirstmanufactureroftights
that isalsoasystemspartnerofblue-
sign®.Furthermore,allofWolford’sown
knittedanddyedcottonandpolyamide-
basedlegwearproductsfromtheEssen-
tialcollectionare“bluesign®approved”

–thecertificatewasconfirmedagainin
2020.

06 // CRADLE-TO-CRADLE®

WEAR  
& ENJOY

RETURN

GIVE  
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BUY
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Stafftrainingatalllevelsandinallbusi-
nessareashasbeencarriedouttoraise
awarenessoftheissueofdataprotec-
tion.Informationwassenttoemployees,
and the training content was made
availableontheintranetforallemploy-
ees.TheWolfordGroupGuidelinesalso
providedetailsaboutcompanypolicies
aswellasgeneraldataprotectioninfor-
mation.

Tomonitorinternaldataprotection,pro-
cessesarecontinuouslyoptimizedand
adaptedtothechangingcircumstances.
Asof2021,alinkontheWolfordwebsite
nowmakesitpossibletoprovideanon-
ymousinformationviaanexternalwhis-
tleblowingsite.Therewerenodatapri-
vacyviolations in theshortfiscalyear
2021.

WolfordhasappointedaCompliance
OfficerandaDeputyComplianceOfficer
withresponsibilityfortheabovematters.
BothofthemreportdirectlytotheMan-
agementBoard.(103-1)

 WOLFORD’S MANAGEMENT

TheManagementBoardconsistsoftwo
members:AndrewThorndike(COO)and
SilviaAzzali(CCO).

Andrew Thorndike (born in 1966) has
been a member of the Management
Board since October 1, 2019. He is ap-
pointeduntilDecember31,2024,andis
responsible for Product Management
and Technical Product Development,
Purchasing and Procurement, Supply
Chain, Finance (including Accounting,
ControllingandTreasury),LegalAffairs,
InvestorRelations,CorporateCommu-
nications,CorporateIT&Infrastructure
andCorporateHR.

SilviaAzzali(bornin1971),appointedun-
tilDecember31,2024,hasbeenrespon-
sibleforSales&Merchandising,Market-
ingandDesignsinceNovember1,2019.
Shewaspromotedfromherformerpo-
sitionasGlobalSales&Merchandising
DirectoratWolford.

TheSupervisoryBoardconsistsof four
memberselectedbytheAnnualGeneral
Meetingandtworepresentativesdele-
gatedby theWorksCouncil.AsofDe-
cember31,2021,twoofthesixmembers
of theSupervisoryBoardwere female
and 50% of the Executive Board, un-
doubtedly another special feature of
Wolford.Overall,morethan80%ofthe
employeesarewomen(chapteronCor-
porateGovernanceReport in the2021
AnnualReport).(102-18)

TheManagementBoardengagesinreg-
ulardialoguewiththeSupervisoryBoard
onthesubjectofsustainability.Thetop-
icsarecurrentlybeingdefined.Forfur-
thertopicsrelatingtocorporategovern-
ance,pleaserefertothe2021Corporate
Governance Report on our website
at company.wolford.com/investor-re-
lations/corporate-governance.(102-18)

year(seeCorporateGovernanceReport
inthe2021AnnualReport).(103-1)

GROUP GUIDELINES WITH INTERNAL 
CODE OF CONDUCT

Toavoidpotentialmisconduct,Wolford
has established clear rules for legally
compliantbehaviorwith integrity that
arebindingforallemployees,the“Group
Guidelines”, which have been valid
throughouttheGroupsinceJune2012.
Thesearehandedouttoeverynewem-
ployee as part of a basic information
package.Theyalsocontainaclearre-
jection of bribery and corruption. The
textstatesverbatim:Employeesmaynot
offer,promiseoracceptpersonalorin-
appropriatefinancialorotherbenefitsto
athirdparty,eitherdirectlyorthrough
intermediaries, in order to initiate or
continueabusinessrelationship.Inad-
dition,suchbenefitsmaynotbeoffered
or accepted in return for preferential
treatmentfromathirdparty.”Explicitly
mentioned as not permissible are
money,loans,commissionsormoney-
likebenefits. Inaddition,thecompany
relies on practical principles, such as
systematic adherence to the dual-
controlprinciplebeforeeverysignature
onabusinesstransaction.

Nocasesofcorruptionbecameknown
atWolfordinthereportingperiod.Thus,
norelevantfinesornon-monetarypen-
alties were imposed on Wolford as a
resultofviolationsoflawsorregulations
infiscalyear2021.Thesameappliesto
environmentalprotectionrequirements;
here, too, there is no known violation.
(205-3,307-1,103-2)

COMPLIANCE FOR  WOLFORD AS A 
SHARE ISSUER

InthecourseofthelistingofWolford
sharesontheViennaStockExchange,
thecompanyisobligedtoconductits
businessinaccordancewiththeEU
MarketAbuseRegulation.Thisregulates
thehandlingofinsiderinformationin
capitalmarket-orientedcompaniesin
ordertopreventanypossibletakingof
advantage.Wolfordimplementsall
structuresandmeasuresoftheregula-
tion,forexamplekeepinginsiderlists
andsettingblockingperiodsduring
whichcertaingroupsofpersonsare
prohibitedfromtradingWolfordshares.
ThereisaGroup-widecompliance
guideline,theacknowledgementof
whichmustbesignedbyeveryemploy-
eewhohasorcouldhaveaccessto
confidentialinformation.

DATA PROTECTION AND  
DATA SECURITY

ThenewGeneralDataProtectionRegu-
lation(GDPR)tookeffectintheEUinMay
2018.Asaconsequence,WolfordAGap-
pointedacertifieddataprotectionof-
ficerinaccordancewithSection39GDPR
and invested insoftwarefordatapro-
tectionmanagementpurposes.

Allprocessesinwhichpersonaldatais
processedandstoredareidentifiedand
depictedbythismanagementsoftware.
Thenewdataprotectionmanagement
systemautomaticallyconveysdifferent
taskstothedesignatedpersonincharge
and monitors their implementation.
Thereisalsoaseparatefeaturetosup-
portprocessflowstoidentifythemisuse
ofdata.Inaddition,intercompanycon-
tractshavebeendrawnuptoregulate
data protection between WolfordAG
anditssubsidiaries.
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RISK MANAGEMENT

ForWolford,effectiveriskmanagement
and the corresponding precautionary
measurescompriseakeysuccessfac-
torinensuringthecompany’slong-term
success.Theriskmanagementsystem
includesallrelevantareasofthecom-
pany’sbusinessoperations,frommini-
mizing procurement risks via the sys-
tematicqualityauditingofsuppliersto
theongoingoptimizationofthecompa-
ny’snetworkofproprietaryretailstores.

TheManagementBoardofWolfordAG
bears theoverall responsibility foren-
suring an effective risk management
system.Thecentral riskmanagement
unitistaskedbytheManagementBoard
withcoordinating the implementation
andongoingfurtherdevelopmentofthe
riskmanagementsystem.Italsoreports
directlytothechairoftheSupervisory
Board’sauditcommittee.TheSupervi-

soryBoardofWolfordAGisresponsible
formonitoringtheeffectivenessofthe
riskmanagementsystem.Thisrespon-
sibility is assumed by the Supervisory
Board’sauditcommittee.(102-16,205-3,
103-3)

Inissuingthecompany’sriskreport,the
mostimportantopportunitiesandrisks
relatingtosustainabilityarealsoexten-
sivelydiscussedandevaluatedbythe
ManagementBoardandthefirstman-
agementlevel. Inparticular,manufac-
turing activities in Bregenz, including
dyeing processes and the resulting
wastewater,areassociatedwithpoten-
tialrisksforpeopleandtheenvironment.
Thesepotential impactscouldhavea
negativeeffectonthecompany’ssuc-
cess and its reputation. As a conse-
quence,thesafetyprecautionstakenin
thisregardarequiteextensive.(102-11,
102-15)

timeless
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Material sustainability issues of rele-
vancetoWolford’sbusinessoperations
weredeterminedbythecompanyinthe
2017/2018financialyearonthebasisof
amaterialityanalysis.Theresultsofthe
appraisal,compiledonthebasisofan
internalworkshop,werecombinedwith
theconclusionsofasurveyofinternal
andexternalstakeholders,culminating
inacorrespondingmaterialitymatrix.

APPRAISAL

Wolfordsucceededinobtainingacom-
prehensiveoverviewofrelevantsustain-
abilityissuesaftercarryingoutamedia
analysis,aninternalanalysisoftheim-
pacts of the company’s own business
operations, as well as conducting an
analysisofthecompetition.Ananalysis
of business activities in the individual
business areas and subsidiaries facili-
tatedtheidentificationofpotentialprob-
lemsandrelevantstakeholdergroups.

Material Sustainability 
Issues and Stakeholders 
Involved

07 // KEY SUSTAINABILITY ISSUES AND STAKEHOLDERS INVOLVED

[1] Sustainability 
content and topic 
mix

[2] Internal 
materiality  
workshop

[3] Topic evaluation by 
Management Board with 
regard to business success

[4]  Dialogue  
with stake-
holders

[5]  
Materiali-
ty matrix

INTERNAL MATERIALITY WORKSHOP

Theseissueswerediscussedbyexecu-
tives fromallbusinessareas(Product
Development,SupplyChain,HumanRe-
sources, Investor Relations, and Tech-
nology)ataworkshopin2017,andpo-
tentialindicatorswerealsodebated.The
workshop ended with an anonymous
vote to prioritize the issues identified.
Thebusinessunitmanagersweregiven
theopportunitytoratetheissuesbased
ontheperceivedsignificanceoftheim-
pacts (positive and negative) of the
company’s activities on a scale of 1
(hardly significant) to 10 (very signifi-
cant).This resulted in 15sustainability
issuesofrelevancetoWolfordalongthe
entirevaluechain.(102-47)

SURVEY OF STAKEHOLDERS

Wolfordspecificallydeterminedtherele-
vantstakeholdersforthereportingpro-
cessbydirectlyassigningeveryimpact
of business operations to the affected
stakeholdergroups.Inthisway,allstake-
holdersareconsiderablyaffectedbyac-
tivities,productsandservices.

Basedontheresultsofthestakeholder
surveyandtheinternalanalysisofbusi-
nessrelevance,the15issuescouldbe
classifiedwithinthematerialitymatrix
accordingtotheirstrategicimportance
(veryhigh,high,average,low).Theyare
thesubjectofongoingdiscussion,with
associatedmeasuresplannedandim-
plemented.Thesetopicswerestilliden-
tifiedasrelevantforthe2021financial
year.(102-40,102-42,102-43,102-44)

08 // WOLFORD STAKEHOLDERS

Research institutes
CradletoCradle®
projectpartners

Customers
Endcustomers 
Businesscustomers

Media representatives
Tradepress
Businessmedia

Shareholders 
and analysts

Employees
Staffmembers
Workers
WorksCouncil

Stakeholders
Authorities
Environmentalassociations

Suppliers and  
business partners
Suppliersofmaterials
Suppliersfor 
packaging
Suppliersin 
technicalsales
Suppliersof 
advertisingmaterial 
Forwardingagencies
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very
high

medium

high

veryhighmediumlow

Importanceofeconomic,environmental,andsocialimpacts(positive/negative)
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high

Customer health and safety
Customer satisfaction, 
marketing and labeling

Working conditions,  
training and further training Company-related occupational health and safety

Ecological and social 
standards of suppliers

Responsible use of 
materials (product 
safety)

Diversity and equal 
opportunities

Energy consumption and emissions

Environmental compliance

Wastewater and waste

Water consumption

Compliance

09 // MATERIALITY MATRIX

MATERIALITY MATRIX

FortheiruseinWolford’ssustainability
reporting,thetopicswereconsolidated
into 12 overarching themes and vali-
datedagain.Themainpurposeofthis
consolidation was to adapt the main
topicstointernalmanagementspecifi-
cationsandapproaches,thusenabling
themtobebetterintegratedintocorpo-

rateprocesses.Thetopics“Environmen-
talassessment”and“Socialassessment
ofsuppliers,” “Energy”and“Emissions,”
and the topics “Employment” and

“Traininganddevelopment”werecom-
bined.Thetopicsidentifiedinthemateri-
alityanalysisapplyequallytotheWolford
Group and the parent company
WolfordAG.(102-40,102-43,102-44,102-
46,102-47)
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Wolford’ssustainabilitystrategyiscon-
tinuallydevelopedonthebasisof the
materialitymatrixcreatedin2017.This
processalsoinvolvesthedefinitionand
implementation of specific targets.
ThesetargetsarebasedontheUnited
Nation’sSDGs,whichfocusesonthecir-
culareconomyasoneofthekeycom-
ponentsof theEuropeanGreenDeal–
Europe’s agenda for achieving
sustainablegrowth.

Our strategy focuses on the following
topics:

   Climate protection  
activities

   Sustainable consumption 
and production

   Health and well-being
   Reducing inequality

Generatingaddedvalueforpeopleand
theenvironmentisaclearobjectiveof
our innovationandbusinessactivities.
The special feature of the business

model is clearly for Wolford’s benefit,
giventhatWolfordmanufacturesalotof
itsproductsitself,while90%ofitssup-
pliers are also based in Europe. All of
Wolford’ssuppliershavetofulfillprevail-
ingsocialandenvironmentalstandards.
Wolfordhasemployedenvironmentally
friendlypractices formanyyears.The
importance that Wolford attributes to
the issue of sustainability is not only
demonstrated by its partnership with
bluesign®,butalsobyitspioneeringwork
inthedevelopmentofrecyclableprod-
ucts in line with the Cradle to Cradle® 
approach.Intermsofmaterialuse,the
mainaimisthegradualswitch-overof
allWolfordproducts:Thegoalisfor50%
ofallWolfordproductstoberecyclable
by 2025, i.e., either biodegradable or
technologicallyrecyclable.

Furthermore,Wolfordisincreasinglyus-
ingenvironmentallyfriendlypackaging
materials.Asofthe2020financialyear,
the company has used FSC®-certified
cardboardforhalfofallitspackaging.

Highlymotivatedstaffplayakeyrolein
achievingthegoalsset–theyarethe
basis for Wolford’s business success.
Employees who assume responsibility
andfeeltheyareabletohaveapositive
impactarethedriversofchangetoward
amoresustainablesocietyandecon-
omy.For this reason, Wolfordgives its
staff the relevant leeway for shaping
processesandmakingdecisions. This
year,severalemployeeswilltakepartin
sustainabilitytraininginordertobuild
ontherelevantexpertiseinternally,and
topassiton.(404-2)

Conclusions for the 
Sustainability Strategy

Inadditiontofulfillingthehighestenvi-
ronmentalstandardswithinthecontext
of its own production operations,
Wolford’s current strategic focus is
mainlyonimplementingthesustainable
useofmaterials.Inthefuture,onlysus-
tainablymanufacturedorrecycledma-
terialsaretobeselectedforuseinnew
fabrics. Compliance with the Wolford
CodeofConductandexternallyaudited
environmentalstandards,suchasthe
Standard100byOEKO-TEX.

Acomprehensivesurveyofexistingsup-
pliersandthestandardstheymeetwas
onceagainconductedinthe2021finan-
cialyear.AsaresultoftheCovid-19reg-
ulationsandrestrictionsinplacearound
theworld,nocomprehensivesitevisits
couldbeconductedforsuppliers.Ongo-
ing dialogue was ensured via phone
callsandvideoconferencing.Tocarry
outthenecessarychecksabroad,suit-
ably qualified service providers were

hiredandtheirfindingsreviewedinter-
nallyonthebasisoftheWolfordcriteria
beforethesupplierwascommissioned.
In thecurrentfinancialyear, thecom-
panyisexaminingwhichadditionalcer-
tificationsforsuppliersareusefulalong
itsvaluechain.ThiswillenableWolford
toalsoprovideevengreaterqualityas-
surance for its major clients and end
consumerswithrespecttotheproducts
theybuy.

TheWolfordstrategyisbasedonacom-
prehensiveapproachthatusesthecom-
pany’s innovative prowess to ensure
moresustainablemanufacturingprac-
tices.Wearealwaysontopofthelatest
trendsandpairtheincomparablestand-
ardof Wolforddesignwith thehighest
qualityinordertobringtomarketdura-
ble and recyclable products that can
satisfy our customers’ increasing re-
quirementsforsustainableproducts.
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BasedonArt.8Z1oftheDelegatedReg-
ulation 2020/852, the Wolford Group
(pursuanttoSection267aoftheAustrian
CommercialCode(UGB))andWolford
AG(pursuanttoSection243boftheAus-
trianCommercialCode(UGB))arere-
quiredtoapplytheregulatoryrequire-
mentsoftheEUtaxonomy.

OnJune18,2020,theDelegatedRegula-
tion(2020/852)ontheestablishmentof
a Framework to facilitate Sustainable
Investment(EUTaxonomyforshort)en-
teredintoforceasasingleandlegally
binding classification system that de-
fineswhicheconomicactivitiesarecon-
sidered“environmentallysustainable”in
theEU.ThecontentoftheEUTaxonomy
isalistofspecificsectors,whichwillbe
progressivelyexpandedtobestachieve
the following six environmental objec-
tives:

a)climatechangemitigation,

b)climatechangeadaptation,

c)thesustainableuseandprotection
ofwaterandmarineresources,

d)thetransitiontoacirculareconomy,

e)pollutionpreventionandcontrol,and

f) theprotectionandrestorationof 
biodiversityandecosystems.

PursuanttoArticle10ofthesupplemen-
tary Delegated Regulation 2021/2178,
non-financialcompaniesshalldisclose

forFY2021onlytheshareofeligibleand
non-eligibleeconomicactivitiesintheir
totalrevenueandcapitalandoperating
expendituresandprovideonlythequal-
itativeinformationrelevantforthisdis-
closure.Inprinciple,allfullyconsolidated
andproportionatelyconsolidatedGroup
companiesareincludedinthisanalysis
withregardtotheirturnover,capitalex-
pendituresandoperatingexpenses.

The basic parameter for sales is the
amountsreportedunderthisiteminthe
ProfitandLossstatement.Thebasisof
capitalexpenditureistheadditionsto
property,plantandequipmentandin-
tangibleassetsduringthefinancialyear
under review, before depreciation,
amortizationandany revaluations for
the financial year in question and ex-
cludingchangesinfairvalue.Italsoin-
cludesadditionstoproperty,plantand
equipmentandintangibleassetsresult-
ingfrombusinesscombinations(appli-
cationofIFRS(IAS16,38,40,41,IFRS16);
andnationalaccountingpoliciesifIFRS
are not applied). Acquired goodwill is
nottakenintoaccount.Investmentsin
non-currentassetsclassifiedasheldfor
sale or held for distribution are only
takenintoaccountuptotheinitialdate
ofthecorrespondingclassification.The
basis for operating expenses is repre-
sented by the direct, non-capitalized
costs of research and development,
buildingrefurbishmentmeasures,short-
termleases(Short-Term-Leases),main-
tenanceandrepair,andallotherdirect
expensesfortheongoingmaintenance
ofproperty,plantandequipmentbythe

Disclosure according to  
EU Taxonomy (2021)

company or by third parties that are
necessarytoensurethecontinuedand
effectivefunctioningoftheseassets.

PursuanttoSection245a(1)oftheAus-
trianCommercialCode(UGB),thecon-
solidated financial statements have
beenpreparedasoftheclosingdatein
accordance with IFRS. The amounts
usedforthecalculationoftheturnover,
CapEx and OpEx KPIs are accordingly
based on the figures reported in the
consolidatedfinancialstatements.

Inviewofcurrentlegislation,notalleco-
nomicactivitiesandsectorsarecovered
by the two environmental objectives
currently in force. Consequently, the
corebusinessactivitiesoftheWolford
Group(manufactureofhosieryandun-
derwear)arenotcurrentlycoveredby
the EU taxonomy. The information on
environmentally sustainable business
activitiesfor2021thereforeonlycovers
averysmallpartoftheWolfordGroup’s
businessactivities(transportandreal
estate).Duetofurtherdevelopmentof
thelegislation,thescopeofeconomic
activitiesclassifiedas taxonomy-eligi-
blemaychangeinthefuture.

KPIS

Turnover KPI

TheturnoveroftheWolfordGroupof€
108,945 thousandreported in thecon-
solidatedincomestatement(seeNote
(1) in the notes to the consolidated fi-
nancial statements) were examined
across all Group companies to deter-
minewhethertheyweregeneratedwith
taxonomy-eligibleeconomicactivities
inaccordancewithAnnexI(Significant
contributiontoclimatechangemitiga-
tion)andAnnexII(Significantcontribu-

tiontoclimatechangeadaptation)of
the Delegated Regulation of (EU)
2021/2139.FortheWolfordGroup,norel-
evant economic activities could be
identifiedintheDelegatedActsatthe
currentregulatorystatus.Therefore,no
taxonomy-eligiblesaleswereidentified.
Currently,revenuesfromtaxonomy-eli-
gibleeconomicactivitiesoftheWolford
Group amount to 0% and from non- 
taxonomy-eligibleeconomicactivities 
to 100% of total revenues in 2021 
(€ 108,945 thousand,seenotes to the
consolidatedfinancialstatementsp.51).

CapEx KPI

The CapEx KPI indicates the share of
capitalexpenditure(CapEx)thatrelates
totheacquisitionofproductsandser-
vices from a taxonomy-eligible eco-
nomicactivity.

Total capital expenditures for taxono-
my-eligibleeconomicactivitiesamount
to 91% (EUR 9,767 thousand) and for
non-taxonomy-eligibleeconomicactiv-
ities to8% (EUR900 thousand)corre-
spond to additions to property, plant
andequipmentand intangibleassets
(incl.IFRS16rightsofuseaccordingto
IFRSconsolidatedfinancialstatements)
(EUR10,667thousand,seenotestothe
consolidatedfinancialstatementsp.78).

Basedontheprojectdescriptionofthe
additions,ananalysiswascarriedout
withregardtotaxonomyeligibilityand
acomparisonwithAnnexI(Significant
contributiontoclimateprotection)and
AnnexII(Significantcontributiontoad-
aptationtoclimatechange)oftheDel-
egatedRegulationof(EU)2021/2139.The
followingeconomicactivitieswereiden-
tifiedinthiscontext:
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 6.5. transport by motorcycles, pas-
senger cars and light commercial
vehicles.

 7.7. acquisition and ownership of
buildings.

Thesumofadditionsreflectingataxon-
omy-eligibleinvestmentformsthenu-
meratoroftheCapExKPI.

OpEx- KPI

TheOpExKPIindicatestheshareofop-
eratingexpenseswithinthemeaningof
theEUtaxonomyassociatedwithtaxon-
omy-eligibleeconomicactivities,with
theacquisitionofproductsfromatax-
onomy-eligibleeconomicactivity.

Sincenotunrover-relatedtaxonomy-el-
igible economic activities were identi-
fiedandthetaxonomy-eligibleoperat-
ingexpensesofcategory(c)iSdAnnex
IoftheDelegatedActonArt.8areinsig-
nificantintermsofamount,theoperat-
ingexpensesareclassifiedasnottax-
onomy-eligibleintheirentirety.Dueto
theinsignificance,OpExwerenotdeter-
mined.

Fromfiscalyear2022onwards,further
analysiswillberequiredtomeetcertain
criteriainrelationtotheidentifiedeco-
nomicactivities.Onlytaxonomy-eligible
economicactivitiescanbeconsidered

“environmentallysustainable”(Taxono-
my-aligned)ifcertaincriteriaaremet.
Accordingly,beginning inFY2022, it is
necessary to evaluate whether the
aforementioned technical evaluation
criteriaaremetinordertobeclassified
asTaxonomy-aligned.Inaddition,com-
pliancewithminimumsocialstandards
inaccordancewiththeOECDGuidelines
forMultinationalEnterprises,UNGuiding

PrinciplesonBusinessandHumanRights,
ILOCoreLaborStandardsandtheInter-
nationalBillofHumanRightsmustbe
ensured.
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MINIMIZING EMISSIONS AND 
 ENERGY CONSUMPTION

Tomitigatetheconsequencesofglobal
warming,statutoryregulationsexistin
Europe which specify the permissible
energyconsumptionpersectorandcall
forageneralreductionofCO2emissions.
Since2015,Wolfordhasbeenrequiredby
theAustrianEnergyEfficiencyAct(EEffG)
toregularlyanalyzeitsenergyconsump-
tionandcontinuallyimproveitsenergy
performance.

TheproductionfacilitiesinBregenzand
MurskaSobotaaccountforthemajority
oftheenergyconsumedbyWolford.For

thisreason,theyaresubjecttocontinu-
ous monitoring and evaluation. The
largestsingleproducerofemissionsis
theBregenzsiteduetothetwosteam
boilersitusesforproductionpurposes.
TheboilersattheBregenzsite,withan
outputof7.9and4.5MWrespectively,
generate steam for the dyeing and
moldingprocessesaswellasforheating
purposes.

Incontrast,thepotentialtoreduceen-
ergy consumption and climate-
damagingemissionsiscomparatively
lowatWolford’spointsofsale.Forthis
reason, they are not included in the
company’sexternalreporting.

WOLFORD AG GROUP

ENERGY CONSUMPTION, in MJ 2020 2021 2020 2021
Fuelconsumptionfromnon-renewablesources 1 540,324 344,339 540,324 344,339

Fuelconsumptionfromrenewablesources -

Electricityconsumption 16,159,968 23,238,432 18,193,396 26,452,462

Steamconsumption 2 25,899,581 44,152,348 25,899,581 44,152,348

Total energy consumption 3 42,599,873 67,735,119 44,633,301 70,949,149

1)Atpresent,thecompany’sfuelrequirementsarecompletelymetbynon-renewablesources.Fuelconsumptionincludes 
allcompanyvehicles(companyvehiclesinMurskaSobotaarecentrallymanagedinBregenz).

2)InMurskaSobota,agroundwaterheatpumpisusedinsteadofsteamboilers.Steamconsumptionalsoincludes 
gasconsumptioninproduction.

3)Thefiguresforfuelandenergyconsumptionarederivedfrommonthlybilling.Nodataiscurrentlyavailableonenergy 
consumptionforheatingandcooling.Preparationsarebeingmadefordatacaptureinthefuture.

(302-1)

Responsibility for  
Our Environment
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ployees also have the opportunity to
borrowfromthecompany’sownfleetof
aboutsixconventionalorelectricbicy-
clesforshortdistances.Toraiseaware-
nessofthetopicofclimate-friendlymo-
bility,weregularlyholdeventssuchas
e-biketestsora“mobilitybreakfast”for
allemployeeswhocometoworkonfoot,
bybikeorusingpublictransport.

Thestrategyofenhancingenergyeffi-
ciencyandavoidingharmfulemissions
inproductionalsoentailstheincreased
useofwasteheatrecoverymethods.In
the past, Wolford specifically imple-
mentedmeasuresattheBregenzsiteto
increasetheshareofusablewasteheat
derivedfromtheair.Asaconsequence,
thecompanynotonlydecreaseditsen-
ergycostsbutalsocutbackonemis-
sionsfromfossilfuels.

Responsibilities and Reporting

An energy management officer has
beenappointedattheBregenzfacility
tocoordinatewiththeexternalenergy
consultantaswellastomanagetheen-
ergy audit stipulated by the Austrian
EnergyEfficiencyAct.Moreover,theof-
ficer regularly reports to the Manage-
mentBoardaboutprogressmadeand
anydeviationsfromtherequirements.If
thereisadeviation,thecauseisquickly
analyzed and the underlying issue re-
solved. Inaddition, Wolfordmakeshu-
manresources(theenergyteamcon-
sists of technical employees and the
external consultant) and financial re-
sources available for investments in
measurestoimproveenergyefficiency.
Potentialdeviationsfromlegalrequire-
ments are reported to the district ad-
ministration.Penaltiesapplyinthecase
ofviolations.However,nosuchinfringe-
ments have been committed at
WolfordAGtodate.(103-1,103-2,103-3)

AVOIDING WASTEWATER  
AND WASTE

The issue of wastewater has been of
centralimportancetoWolfordforyears,
giventhatitsproductionoperationsin-
cludeadyeworksthatuseschemicals
aswellasdyes.Theproductionsitein
Bregenzislocatedabout1,500meters
fromLakeConstance,whoseshoresare
a nature reserve. Furthermore, the
premises of the company borders a
water protection area that supplies
drinkingwatertoBregenz.

Thismakesthetopicofwaterofhighly
significant.Asaresultofthechemically
andbiologicallysafewastewateritpro-
duces, Wolford is able to pump the
wastewaterfromitsdyeworksdirectly
to theBregenzwastewater treatment
plant (ARA Bregenz). Moreover, air-
conditioning systems use large
amounts of water in the summer
months.Thewaterisfedintoaclosed
systemandis,inpart,directlyreturned
tothegroundwaterincompliancewith
strictlegalrequirements.

WOLFORD AG GROUP

GREENHOUSE GAS EMISSIONS, in t CO2e 2020 2021 2020 2021
Directgreenhousegas(GHG)emissions,i.e.Scope11 1,788 3,004 1,788 3,004

Indirectgreenhousegas(GHG)emissions,i.e.Scope22 431 154 648 344

Total greenhouse gas emissions 2,219 3,158 2,436 3,333

1)Includesemissionsfromgas-firedsteamboilersandemissionsfromthecompany’sownvehiclesatbothproductionsites
(emissionsinBregenzrecordedandallocatedcentrally),emissionfactorspursuanttotheAustrianFederalEnvironmentAgency.

2)Emissionfactorspursuanttodataprovidedbyelectricityprovidersatbothproductionsites.

3)Forsimplicity,theindividualemissionsofpollutantsarecalculatedas“CO2equivalents”andstatedintonsofCO2equivalents
(tCO2e).

(305-1,305-2)

Concept and Implementation

The2019energyaudithighlightedsev-
eral long-term measures, such as
switching over to LEDs in warehouses
and manufacturing facilities. This has
alreadybeenimplementedinpart.The
aimoftheexternalauditistocontinu-
ously improve energy efficiency and
reduceemissions.Tothisend,appropri-
atetargetsandmeasuresweredefined
andimplementedaspartoftheaudit.
Toreachthesegoalsoverthelongterm,
an external energy consultant was
broughtonboardwithwhomweregu-
larlyengageindialogue. Wolfordalso
galvanizesitsemployeeswithregardto
the topic of “energy and the environ-
ment”sothattheytoocanmakeacon-
tributiontoclimateprotection.

Almostallbusinessareasareequipped
withenergymetersandsensors,supply-
ingconsumptiondatatoacentralbuild-
ingcontrolsysteminrealtime.Taking
intoaccounttheeconomicaspects,po-
tentialoptimizationsareimplemented
either during operations or as part of
maintenanceandrepairs.Thecompany
also has an economic interest in sus-
tainablyreducingenergyandmainte-
nancecosts.

Groundwater is used for cooling in 
bothBregenzandinMurskaSobota.For
this reason, no electric-powered air-

conditioningdevicesareinoperationfor
thecoolingofbuildings.Groundwaterin
Sloveniaisanenergysourcethatisused
toheatandcool theproductionarea
andofficesallyearlongbymeansofa
geothermalheatpump.Thismeansthat
nofossilfuelsareusedatthesesitesat
all,thusfundamentallyreducingtheim-
pactontheenvironment.

Moreover, Wolford isable toadjust its
ownenergyneedsandpotentialemis-
sionsthroughtheselectionofanappro-
priateenergyprovider,meansoftrans-
port(inthecaseofbusinesstrips),and
thevehiclesdeployedinitsownvehicle
fleet–anditproactivelydoessowithin
its capabilities. Accordingly, Wolford’s
energysupplier,VorarlbergerKraftwerke
AG(VKW),isaprominentproviderofsus-
tainableenergy.Itprimarilyfocuseson
hydropower, alongside other low-
emission forms of power generation.
Whenitcomestobusinesstrips,theem-
phasis is on low-emission means of
transport,suchastravelingbytrain,or,
if possible, holding video conferences
instead of in-person meetings, espe-
cially between employees of the two
productionsites.Besidesthat,alterna-
tivedrivesystems,suchaselectricand
hybridtechnology,aregraduallybeing
introduced to the vehicle fleet while
keepingeconomicfactorsinmind.Em-
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and the proportion of filterable sub-
stances.Thestandardizedneutralization
ofthepHvalueinwastewaterprimarily
avoidsharmfulimpactsonthesewage
systemandsubsequentlyontheenvi-
ronment.Furthermore,wastewaterpa-
rametersthatthecompanyisunableto
analyze by itself are regularly deter-
minedbyanaccreditedenvironmental
laboratory.

WolfordAGfulfillsall the legal require-
ments stipulated in the Ordinance on
theLimitationofWastewaterEmissions
fromTextileFinishingandTreatmentfor
DirectandIndirectDischargesissuedby
theFederalMinistryofAgriculture,For-
estry,EnvironmentandWaterManage-
ment.Asaresult,Wolfordconcludeda
long-termwastewateragreementwith
theBregenzwastewatertreatmentplant.
Statutoryobligationsprimarilyrelateto
compliancewithpollutantlimitsorstay-
ing below these thresholds to ensure
effective wastewater treatment and
thussafeguardlocalandregionalcon-
servationareas.Aspartof itspartner-
ship with bluesign® technologies ag,
Wolfordonlyuseschemicalsanddyes
thatfulfillthesehighrequirements.

Responsibilities and Monitoring

AwastewatermanagerattheBregenz
site regularly reports to the Manage-
mentBoard.Wolfordensuresthatsuffi-
cienthumanandfinancialresourcesare
available for appropriate wastewater
testing.Regularexternalcontrols,some-
times in the form of unannounced in-
spections,arecarriedoutbytheVorarl-
bergStateInstitutefortheEnvironment
andFoodSafetyinadditiontoWolford’s
in-housecontrols.The test resultsare
communicated to Wolford’s Manage-
mentBoardandto theVorarlbergRe-
gionalWaterAuthority.Therehavebeen
noissuesreportedtodate.

Wolfordisrequiredtopresentawaste
managementconcepttothelocalau-
thorities(districtadministration)every
sixyears.(103-1,103-2,103-3)

WOLFORD AG GROUP

WASTEWATER in m3 FY2020 FY2021 FY2020 FY2021
Other(industrialwateretc.) 3,292 21,596 4,479 23,745

Dyeingplantwastewater 58,946 89,040 58,946 89,040

Total wastewater 62,238 110,636 63,425 112,785

(306-1)

The manufacturing operations at
Wolford generate waste at its sites,
whichisremovedbyqualifiedwastedis-
posalcompanies.Therefuseprimarily
consistsoftextilewastealongwithcom-
mercially mixed paper and residual
waste,which is recycledor reusedby
thesewastemanagementcompanies

dependingonthespecifictypeofwaste.
Hazardouswastematerials,suchasold
knittingoil,oilycompoundsor labora-
tory and chemical residues, are also
taken away by waste management
companies in compliance with legal
stipulationsandproperlydisposedof.

WOLFORD AG GROUP

WASTE GENERATED in t FY2020 FY2021 FY2020 FY2021
Totalweightofhazardouswaste 5 12 5 12

Totalweightofnon-hazardouswaste 65 212 65 212

Total waste 1 70 224 70 224

1)Wasteisclassifiedaseitherhazardousornon-hazardousdependingontheprevailingregulations.Thewastedisposalmethods
correspondtothestandardorganizationalmethodsofthewastedisposalcompany.

(306-2)

Concept and Implementation 

Withrespecttowaste,thecompanyfo-
cusesonwasteprevention,wastesep-
aration,andrecycling.Allemployeesare
urged to minimize the quantities of
waste they generate and to properly
separatetheirgarbage.Residualmate-
rialsaretoberecycledifpossible.Envi-
ronmentally hazardous substances
suchaslubricantsforknittingmachines
andcoatingsareproperlystoredand
laterdisposedofbyspecializedcompa-
nies in accordance with legal regula-
tions. Wolford’s work in the Cradle to

Cradle®projectalsoplaysadecisiverole
intermsofrecycling(page20).

Thedyeworksiscontinuouslymonitored
internallyandexternally.Wolfordbegan
carrying out in-house wastewater in-
spections back in 1994. Important
wastewater parameters include chro-
maticity,conductivity,pHvalue,propor-
tionofheavymetals,chemicaloxygen
demand (COD), biochemical oxygen
demand (BOD) after five days, the
Zahn-Wellens test (biodegradability),
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EFFICIENT USE OF WATER

Waterasanaturalresourcehasbeen
thefocalpointofmanyofWolford’sen-
vironmentalprotectionmeasuressince
the company was founded. This also
includestheefficientuseofwaterand
thusminimizingitsconsumption.

Wolfordusesgroundwateratbothofits
production facilities for its processes
and for climate control purposes in

buildings.GroundwaterinBregenzisde-
rived from two company wells and is
initiallyutilizedforcoolingbuildings.Ex-
cessgroundwaterseepsbackintothe
ground.Theremainingwaterischemi-
cally treated once again to fulfill the
specialqualityrequirementsofthedye-
ing process and subsequently made
availableforvariousprocesssteps.

WOLFORD AG GROUP

WATER WITHDRAWAL BY SOURCE in m3 2020 2021 2020 2021
Groundwater 1 172,647 189,551 222,287 355,189

Municipalwatersupply 43,286 47,644 44,473 49,793

Total water consumption 2 215,933 237,195 266,760 404,982

1) GroundwaterconsumptionattheMurskaSobotasitecanonlybedocumentedpercalendaryear.

2)Noothersourcesofwaterareusedotherthantheonesindicatedhere.

(303-1)

Concept and Implementation

MostofthewaterconsumedbyWolford
isusedfordyeingthecompany’sown
textiles. On average, Wolford needs
about500m³oftreatedprocesswater
eachday. In thesummermonths, the
production facility inBregenzand the
administrative offices are exclusively
cooledusinggroundwater.Wolfordhas
operatedwithoutenergy-intensiveelec-
tricairconditioningsystemssincethe
companywasestablished,enablingitto
makeamajorcontributiontoreducing
emissions.

Waterisalsoextractedfromfourpropri-
etary wells in Murska Sobota and fed
intoagroundwaterheatpump.Thisvol-
umeofwaterislimitedbypublicauthor-
itiestoamaximumof120,000m³annu-
allyandissubjecttoongoingmonitoring.
Theheatpumpusesthetemperatureof
thewaterthroughouttheyeartoheator

cooltheentirefacility.Coolertempera-
turesatnightarealsoutilizedinacon-
trolled manner. The water is subse-
quently released into the ground in
compliancewithcontractuallyspecified
limitvalues.Asolarenergysystemcov-
eringanareaof25m²heatsthewater
inthebreakroom,changingrooms,and
restrooms.Drinkingwateratbothsites
issuppliedbytherespectivemunicipal
networkanddischarged into thesew-
agesystem.

Thevolumeofextractedwaterandthe
temperaturesareprescribedbygovern-
mentauthoritiesandhavetobeissued
annually tocivilengineersandthe re-
sponsibleauthorities(districtadminis-
tration).Wolfordensurestherearesuf-
ficienthumanandfinancial resources
available to monitor water use. (103-1,
103-2,103-3)
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PROTECTING AND SUPPORTING 
EMPLOYEES

ForWolforditisonlynaturaltoprotect
andsupportitsemployees.Itgoeswith-
outsayingthathumanresourceshave
adecisiveimpactonlong-termcorpo-
ratesuccess.

AtWolford,allgovernmentalregulations
relating to Covid-19 are implemented
consistently in their respective areas.
Last year, a central Coronavirus Task
Forcewassetuptominimizetherisksof
possible infectionwithinthecompany
andtoactquicklyintheeventofinfec-
tions.Asaresult,ahygieneconceptwas
developedthatrequirestheuseofface
coverings indoors, especially where a
minimumdistanceof1.5meterscannot
bemaintained.Teamswerealsoformed
toworkinshiftsinordertoreducesocial
contact.Thereisalsotheoptionofwork-
ingfromhomewhereoperationsallow.
AttheheadquartersinBregenzthereis
alsotheoptionofhavingarapidantigen
testforCovid-19carriedoutbythecom-
panydoctorincaseofasuspectedin-
fection. Employeescanalsobevacci-
nated against Covid-19. An internal
reportingsystemhasbeenintroduced
at Wolford to monitor Covid-19 cases
worldwide.

Workingconditionsandemployeequal-
ifications influence productivity and
performance in product development

andproduction,aswellassuccessat
thepointofsale.Well-trainedsalesper-
sonnel have a substantial impact on
revenuedevelopment.However,more
thananythingelse, Wolford isbuilton
the certified quality of the products it
manufactures itself. This is, of course,
closely linkedtoworkingconditions in
manufacturingatitstwositesinAustria
and Slovenia. In addition to providing
safeworkplaces,theprotectionofem-
ployeesalsorequiresustorespectrest
periods, avoid overtime, and optimize
workplace design. This also includes
specifictrainingandeducation.Inthis
way,Wolfordensuresitwillhaveasuffi-
cientpoolofjunioremployeestodraw
upon. Italsoserves thepurposeof in-
creasingemployeemotivation.Wolford’s
objectiveistokeepsickleaveandstaff
turnoveratalowlevel,positionthecom-
panyasanattractiveemployerbrand
andthusacquireandretainhighlyqual-
ifiedemployees.

Concepts and Measures

Wolfordconsidersthetrainingandeduca-
tionofitsemployeestobeasupportive
human resources method focusing on
careerdevelopmentgoalsthatare indi-
viduallyagreeduponbyexecutivesand
employees.Weattachjustasmuchim-
portance topersonaldevelopmentand
thedevelopmentofmanagementskillsas
wedotospecializedtraining.Therangeof
possibilitiesiscorrespondinglydiverse.

Responsibility for Our 
Employees

Allrequiredinvestmentsand,ifnecessary,
thetemporaryreleaseofemployeesfrom
theirnormaldutiesrequiretheindividual
toagreetoamutuallydefinedcareerde-
velopmentpathandtocontributetheac-
quiredqualificationstothebenefitofthe
company.

Groupguidelinesaswellasregularperfor-
manceappraisalswithemployeesprovide
the necessary guidance, followed by a
multi-stageinternalprocesstoapprove
specifictrainingandcontinuingeducation
measures.Ineachcase,itmustbedeter-
minedwhetheron-the-jobtrainingdirectly
attheemployee’sworkplaceispossibleor
whetherexternalofferingsareneeded.A
virtual“salesacademy”hasbeencreated
forsalespersonnel,whocanloginatany
time.Newvideos,animatedpresentations
andproductinformationaremadeavail-
able for training purposes each week.
Moreover,thereareexercisesandinstruc-
tionsdesignedtosupportthesalespro-
cess.

Wolford is a certified, state-approved
training company which also promotes
andfurthertrainsitsinstructors,forexam-
ple, within the context of internal work-
shops.Theapprenticeshipprogramitself
also includes general training sessions
such as a “money workshop” aimed at
teaching people how to deal with their
earnings.Excursionsareorganizedandthe
apprenticescangettoknowotherWolford
sitesthroughjobrotationprograms,espe-
ciallyintheretailsegment.

Differentapproachesalsoorientedtothe
Groupguidelinesareusedtoensuresuit-
able working conditions. One important
measureisthetimemanagementsystem
to monitor working hours. Overtime is
largelyavoidedduetothewarningsystem
whichisactivatedwhenemployeeswork
morethantenhoursperday.

Wolfordalsoattachesgreatimportanceto
fairpay,flexibleworkingtimemodelsand
a reasonable work-life balance for the
benefitofitsemployees.Variousprograms
suchasyogacoursesareoffered.Anoc-
cupationalphysicianisavailableatboth
productionsites,andallworkplacesare
regularlyinspected,sometimestogether
with workplace safety specialists. At its
headquartersinBregenz,Wolfordalsoop-
eratesanewly renovatedstaffcanteen
anditsownin-houserestaurant,offering
mealstoemployeesatreducedprices.

Naturally,thisisaccompaniedbycompli-
ancewith legal regulationssuchas the
AustrianWorkingTimeActandMaternity
ProtectionAct,ortheChildandYouthEm-
ploymentAct.Furthermore,thecompany
is also required to comply with the Em-
ployeeProtectionAct,theWorkplaceand
WorkplaceEquipmentOrdinance,aswell
asdetailedregulationspertainingtoem-
ployee protection against explosive at-
mospheres(VEXAT)orexposuretonoise
andvibrations.

Responsibilities and Monitoring

TheHumanResourcesdepartmentpro-
videsaframeworkfortrainingandad-
vancedtraining,theimplementationof
which fallsunder the responsibilityof
the management. The instructor in
questionisresponsibleforhisorherre-
spectivetrainees.Inadditiontothat,a
centralcoordinationunithasbeenes-
tablishedintheHumanResourcesde-
partment. There is one instructor for
eachofthesevenvocationalqualifica-
tionsofferedat Wolford. It isnoacci-
dentthatWolfordhaslongbeenrecog-
nized as a training company by the
VorarlbergStateGovernment,theFed-
eralEconomicChamberandtheCham-
berofLabor.
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The quality of working conditions is
measured by the monthly absence
ratesandaregularstaffturnoverreport.
Workingtimemanagementiscontinu-
ally monitored, and salaries are re-
viewed using general salary bench-
marking. Wolford steadily works to
improve working conditions and con-

tinuously exchanges views with the
membersoftheWorksCouncil.Working
conditionsarealsoregularlydiscussed
atmeetingsofthemanagementteam.
All proposed improvements are com-
municatedtotherespectiveexecutives.
(103-1,103-2,103-3)

NEW EMPLOYEES TURNOVER RATE

NEW EMPLOYEES AND EMPLOYEE TURNOVER* 2020 2021 2020 2021
WolfordAG(Bregenz) 47 72 20% 16%

WolfordSlovenia 14 4 3% 2%

Subsidiaries(Distribution) 108 170 29% 29%

Total 169 246 21% 19%

*HeadcountasofDecember31,2021.

TheturnoverrateattheBregenzsiteis
primarilyduetorestructuringmeasures
implementedoverthelasttwofinancial
years. Employee turnover in the retail
segment,i.e.,inthesalescompaniesis
higher,forexample,thaninadministra-
tiveoperations.(401-1)

FOCUSING ON OCCUPATIONAL 
HEALTH AND SAFETY

Acertainriskofoccupationalaccidents
occurringinevitablyexistsinacompany
producing textiles and working with
chemicals and steam, amongst other
factors.Tocounteractthisrisk,appropri-
atesystemstopreventaccidentshave
beenimplementedatbothofWolford’s
productionfacilities.Incontrast,employ-
eesatthesalesoutletsarefacedwitha
lowerriskofaccidents.Forthisreason,no
specificsafetymanagementsystemhas
been established there. The Wolford

Group conforms with the legal regula-
tionsinplaceinallthecountriesinwhich
itoperates.Asarule, they includepre-
ventivemeasurestopreserveandpro-
moteemployeehealth,suchasregular
workplaceinspectionsattheBregenzsite.

Such measures have been standard
practiceatWolfordfordecades.Itisclear
thatonlyhealthyemployeesaremoti-
vatedandcapableofsuccessfullyper-
formingtheirassignedtasksandmeet-
ing the high qualitative standards of
Wolfordproducts.Giventhehighpropor-
tionofwomenat Wolford,aparticular
focusisoncreatingoptimalworkingcon-
ditionsincaseofpregnancy.Ifthework-
placeinquestiondoesnotprovidesuffi-
cient special protection for pregnant
employees,Wolfordwilltransfertheem-
ployeetoasubstituteworkplaceassoon
asthecompanyisnotifiedofthepreg-
nancy. Fundamental risks also include
thepsychologicalstressofworkingunder

pressure or intensified performance
pressure. In suchcases, thedangerof
occupational accidents increases, as
doesthethreatofacorrespondingdrop
inproductivityorofdiminishedemployee
performance.

The Concept and Its Key Elements

Wolfordcombatssuchriskswithsystem-
atic occupational safety and health
measures.Eachworkplaceisevaluated
intermsofthegoalofmaintainingem-
ployeehealthandissubjecttoareas-
sessmentifworkingconditionschange
substantially.Casesof“near-accidents”
are systematically reportedanddocu-
mented, resulting in a follow-up work-
placeinspection.Wolford’ssafetyman-
agement system also stipulates an
annualworkplaceinspection.Forexam-
ple,thegenerationofheatatworkplaces
intheBregenzmoldingshopischecked
todeterminewhetherthetemperatureis
atatolerablelevel,whereastheevalua-
tionofadministrativeofficesisdesigned
to determine whether ergonomic re-
quirementsarefulfilled.

Workplace safety specialists work to-
getheronthefollowingissues:Thereare
twotrainedoccupationalsafetyspecial-
istsat thecompany’sheadquarters in
Bregenztoensuresafetyatwork,along
with eleven safety officers for the pro-
duction staff, 32 first-aiders and the
plant’sownfiredepartmentwithaninte-
gratedteamoffirstresponders.Thisre-
flectstheoccupationsofthestaffinthe
variousdepartments.Twooccupational
physicians carry out all the necessary
occupational safety assessments and
monitorallhealthcaremeasures.Allem-
ployeesattheproductionsitesarecon-
tinuously trained to identify potential

accident hazards. Equipment and ma-
chinery are also regularly checked to
ensurecompliancewithallsafetystand-
ards.Thecompanyattachesgreat im-
portancetotheongoingoptimizationof
alltools,equipment,andmaterialsinuse.

 Wolford Maintains Detailed Accident 
Statistics

Asystematicanalysisandappraisalof
accidentstatisticsiscarriedouttode-
termineinwhichareasandunderwhich
conditions accidents more frequently
occur.Specialpreventivemeasuresare
thenimplemented,e.g.,specialtraining
to improve the handling of tools and
equipmentortooptimizeworkflows.

Therespectivemanagingdirectorisre-
sponsibleundertradelawforensuring
compliance with all legal regulations
and internal directives. The company
avails itselfofanumberofpreventive
specialists, i.e., safetyexperts,firepre-
vention officers, safety officers, first-
aiders,ahazardousgoodsofficer,and
occupational physicians. The internal
occupational safety committee con-
venesonceayeartodiscusspotential
optimization measures. Compliance
withstatutoryrequirementsinAustriais
monitoredbytheGeneralAccidentIn-
suranceInstitute[AllgemeineUnfallver-
sicherungsanstalt,AUVA],theLaborIn-
spectorate(thegovernmentauthority
thatmonitorscompliancewith legally
binding occupational safety regula-
tions) and the local fire prevention
agency.(103-1,103-2,103-3)

Inthe2021financialyear,theinjuryrate
intheWolfordGroupwas1.7%(previous
year:0.62%).
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 WOLFORD AG GROUP

KEY FIGURES OCCUPATIONAL SAFETY 2020 2021 2020 2021
Lostworkdays* 57 4 57 4

Occupationalillnessrate 0 0 0 0

Work-relatedfatalities 0 0 0 0

*Lostdaysatworkasofthetimeoftheaccident.

(403-2)

DIVERSITY AND EQUAL  
OPPORTUNITIES

Wolfordbelievesthatdiverseteamshave
greater innovative strength and effec-
tiveness,andthusachievebetterresults
than homogeneous working groups.
Thankstotheexchangeofdifferentpoints
ofviewandarguments,diverseleader-
shipteamsalsopracticemorethorough
andcriticaldecision-making.

Culturaldiversityhasamajorimpacton
thebusinesssuccessofaninternation-
allyoperatingcompany.Forexample,the
closertheculturalproximityofWolford’s
salespersonnelistolocalcustomers,the
morelikelytheyaretounderstandcus-
tomerrequirements,andcustomersat-
isfactionisalsomorelikelytobehigher.
Thecloserproductdevelopmentistothe
needsofthepredominantlyfemalecus-
tomerbase,themorelikelyitisthatnew
productswillbesuccessfulonthemar-
ketplace.Lastbutnotleast,thecultureof
equalopportunitiesthatexistsatWolford
is an important factor contributing to
employee satisfaction. The employer
brandalsobenefitsfromthiscultureof
equalopportunities.

Diversity in Practice at  Wolford

The diverse composition of the work-
force means not only a good gender
balancebutalsotheinclusionofdiffer-

ent nationalities and a balanced age
structure. In this regard, diversity and
equalopportunitieshavebeenembed-
dedatWolfordfordecades,evenwith-
outtheexistenceofapreciselyformu-
lateddiversityconcept.TheManagement
Boardduoconsistsofonemaleandone
femalemember.TheBCGGenderDiver-
sity Index Austria 2021 confirms that
Wolfordisatrailblazerwhenitcomesto
diversity.Theindexanalyzedthegender
ratio on the Management Board and
SupervisoryBoardofAustria’s50largest
publiclytradedcompanies.Wolfordwas
rankedasthenumberthreecompanyin
termsofgenderdiversity.OnaGroup
level, the proportion of women in the
workforceisalsodisproportionatelyhigh
at80%,giventhattheproductportfolio
catersmainly towomenand that the
salesstaffatthepointofsalearegen-
erally female. Against this backdrop,
Wolford has a strong commitment to
offeringflexibleparentalleaveandpart-
timeworkingmodelstoitsemployeesso
thattheycanachieveapositivebalance
betweentheirprofessionaland family
lives.(103-1,103-2,103-3)

A total of 48 nationalities are repre-
sentedintheWolfordGroup.Peopleof
29differentnationalitiesareemployed
at the parent company WolfordAG.
About35%ofthestaffarenotAustrian

nationals. Six nationalities are repre-
sented at the executive level. All age
groupsbetween20and60yearsold
arealmostequallyrepresentedinthe

sales subsidiaries. About 42% of the
employees at the Murska Sobota
manufacturing site are women be-
tweentheagesof40and50.

DIVERSITY IN GOVERNING  
BODIES* in percent

NUMBER OF 
EMPLOYEES WOMEN

AGE  
< 30 YEARS

AGE  
30-50 
YEARS

AGE  
> 50 YEARS

WolfordAG(Bregenz) 14 55% 8.3% 60.5% 31.2%

WolfordSlovenia 1 0.0% 0.0% 0.0% 100.0%

Subsidiaries(Distribution) 10 50% 0.0% 83% 13%

Total 24 60% 4.3% 60.9% 34.8%

*EmployeesinDirectororHead-ofpositionsasofDecember31,2021(headcount).

DIVERSITY OF EMPLOYEES*  
in percent

NUMBER OF 
EMPLOYEES WOMEN

AGE  
< 30 YEARS

AGE  
30-50 
YEARS

AGE  
> 50 YEARS

WolfordAG(Bregenz) 440 59.6% 8.4% 29.31% 62.29%

WolfordSlovenia 245 94.29% 5.7% 59.18% 35.12%

Subsidiaries(Distribution) 603 96.8% 23.21% 40.63% 36.16%

Total 1,288 80.25% 14.83% 40.29% 44.88%

*HeadcountasofDecember31,2021,excludinglong-termleave.

(405-1)
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ENSURING ECOLOGICAL AND SOCIAL 
STANDARDS OF SUPPLIERS

Wolfordcoversalargepartofthesupply
chain and produces its own circular-
knittedproducts.However,insomear-
eas,thecompanyalsoreliesonexternal
partners. To be able to manufacture
products of the highest quality, the
companyrequiresequallyreliablesup-
pliers.Productdefectsposeapotential
risk.Theycouldmassivelyandlastingly
damagetheimageofthecompanyand
negativelyimpactcustomersatisfaction
andhealth.ForWolforditisalsoofpar-
ticularimportancetoavoidriskswhich
could triggernegativeecologicaland
socialconsequences(especiallywhen
itcomestorespectinghumanrights).

Forthisreason,Wolfordfocusesones-
tablishing longstanding partnerships
with suppliers that have the same
standardsofqualityandinnovationfor
theirownproductsasWolford.European
suppliersarealsosubjecttolegalregu-
lations(e.g.,laborregulationsinAustria),
which principally ensure compliance
withsocialstandards.Wolfordrelieson
goods thataremade in Europe.More
than90%of itssuppliersarebased in
Europe, for the most part in Germany,
Italy,Austria,andFrance.

Asameansofensuringadherenceto
environmental and social standards
aboveandbeyondtherespectivestat-
utory regulations, all suppliers are
obligedtocomplywiththeCodeofCon-
ductoftheGermanTextileAssociation,
theSTANDARD100byOEKO-TEX®andthe
EU’sREACHRegulation.Forexample,the
CodeofConductensuresthattheprin-
ciplesofhumanrightstowhichWolford
adheresarealsorespectedbyitssup-
pliers.

Supplier Screening Concept and 
Responsibilities

Thescreeningofnewsuppliersisbased
on25 to30criteria, includingworking
conditions,specialcertificatessuchas
STANDARD100byOEKO-TEX®,quality,fi-
nancialsituation,deliveryservice,inno-
vation, and pricing. An initial audit is
carried out on new suppliers, and a
qualitymanualcontainingallrelevant
requirementsisissuedtothem.Wolford
personallycontactsestablishedsuppli-
ersatleastonceortwiceannually,and
itmaintainscontactwithitsmainsup-
pliersonamonthlybasis.Regularsup-
plierassessmentsaremadeduringlo-
calvisits.Furthermore,thesuppliersof
CradletoCradle®productsarealsoau-
ditedbyanindependentinstitute.

Responsibility for Our 
Supply Chain

setting  
the  
standards
for the  
trends of  
today

 Wolford
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InJanuary2021,aSupplierPerformance
Management Dashboard was intro-
duced indirectprocurement,withthe
aim of optimizing the strategic man-
agementoftheprocurementorganiza-
tion and its interfaces (adherence to
deliverydate,quantity,andquality).The
measures are optimized and imple-
mented with the recently introduced
PDCAmethod(plan,do,check,act).

A four-person product development
teamforeachproductgrouphasbeen
setupattheBregenzfacility.Thisteam
consistsofoneemployeefromeachof
thefollowingdepartments:QualityMan-
agement,Costing,ProductDevelopment
andProcurement(sourcing).Itistasked
withtheresponsibilityofselectingsup-
pliers. Wolford also ensures there are
sufficientpersonnel(threepermanent
employeesfortextilepurchasing)and
financialresourcesavailableforannual
supplieraudits.Intheeventofanydevi-
ationsfromthespecifiedstandards,the
employeesinvolvedintextilepurchas-
inginformtheHeadoftheDevelopment
departmentandjointlydeterminehow
toproceed.(103-1,103-2,103-3)

Inthe2021financialyear,therewereno
majorchangesatWolfordwithregardto
suppliers,whichiswhynosupplierswere
audited.Forexistingsuppliers,continual
dialoguewasensuredwithphonecalls
andvideoconferences.(308-1,414-1)

High Requirements for Quality and Or-
igin – Renewable Materials

Wolfordconsiderstheresponsibleuseof
materialstomeantheconservationof
allrelevantnaturalresources,aswellas
sustainable sourcing and production
methods.Asamanufacturerof textile
products,thequalityandoriginofthe
processedmaterialsplayakeyrolein
Wolford’soperations.Wolfordonlyuses
thehighestqualitymaterialsinitsprod-
ucts. These materials fulfill the high
qualitystandardsrequiredbythebrand
in terms of comfort, fit, and durability.
Socialandenvironmentalaspectsalso
playarole,fromthedesignandselec-
tionoftherawmaterialsandmaterial
procurementtopackaging.

Theuseofrenewablematerialsisplay-
ing an increasingly important role in
design,giventhegrowingcustomerde-
mandfornaturalfibers.Themajorityof
theyarnsusedincircular-knittedprod-
ucts(i.e., tights,stockings,bodiesand
shapewear)comefromEurope.Inaddi-
tion,thecompanysourceshigh-quality
cotton from Peru, and several special
yarnsareprocuredfromJapan.Almost
allfabricsandaccessoriesarealsopro-
ducedinEurope,whichmeansthatthe
selectionofsuppliersplaysacrucialrole.
Toensuretransparencyalongtheentire
supplychain,Wolforddemandsrelevant
certificationsfromitssuppliers,suchas

theFSC®certificationforcellulosefibers
grantedtoLenzing.Moreover,allsuppli-
ershavetocomplywiththeSTANDARD
100byOEKO-TEX®aswellasREACHand
theCodeofConductoftheGermanTex-
tileAssociation.Sourcingisresponsible
for monitoring compliance with these
requirements.

Forthisreason,transparencyalongthe
supplychainwithrespecttosafetextiles
alsoplaysanimportantrole.Thisisdue
tothefactthatfollowingacomplexcer-
tificationprocessinthe2014/2015finan-
cialyear,Wolfordbecamethefirstho-
sieryproducerintheworldthatisalsoa

partnerofthebluesign®system.Further-
more,allof Wolford’sownknittedand
dyedcottonandpolyamide-basedleg-
wearproductsfromtheEssentialcollec-
tionare“bluesign®approved”–thecer-
tificate was confirmed again in 2020.
(103-1,103-2,103-3)

Atotalof40metrictonsoftheyarnpro-
cessedbyWolfordarecomprisedofre-
newablematerialssuchascottonyarn
and FSC®-certified cellulose fibers, as
wellasregeneratedandrecycledyarns.
Thiscorrespondstoabout17%ofitsen-
tire requirementof 235metric tonsof
yarninthe2021financialyear.(301-1)
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102-6 Markesserved
CompanyProfileand
BusinessModel 13

102-7
Scaleofthe
organization

CompanyProfileand
BusinessModel 10

102-8

Informationon
employeesandother
workers

CompanyProfileand
BusinessModel 11

Temporaryemploymentcontractsare
onlyconcludedinexceptionalcasesand
accountforlessthan1%ofWolfordGroup
contracts(employeesandtrainees).New
hiresaregenerallyprovidedwithcon-
tractslimitedtoaprobationaryperiod,
whichareconvertedintopermanent
contractsattheendofthisprobation-
aryperiod.Nodifferentiatedreportingof
permanentandtemporaryemployees,as
thisdoesnotapplytoWolfordAG.

102-9 Supplychain
CompanyProfileand
BusinessModel 10

102-10

Significantchangesto
theorganizationand
itssupplychain

CompanyProfileand
BusinessModel 21

102-11
PrecautionaryPrinci-
pleorapproach

ResponsibleCorpo-
rateGovernanceand
Compliance 21

102-12 Externalinitiatives

ResponsibleCorpo-
rateGovernanceand
Compliance 21

102-13
Membershipof
associations

ResponsibleCorpo-
rateGovernanceand
Compliance 21

 
Strategy

102-14
Statementfromsenior
decision-maker

LetterFromthe
ManagementBoard 6

102-15
Keyimpacts,risks,and
opportunities

ResponsibleCorpo-
rateGovernanceand
Compliance 24

KEY IMPACTS, RISKS, AND OPPORTUNITIES

GRI STANDARDS
DISCLOSURE 
 NUMBER DISCLOSURE TITLE

REFERENCE  
TO THE CHAPTER PAGE EXPLANATIONS

 
Ethics and Integrity

102-16

Values,principles,
standardsandnorms
ofbehavior

ResponsibleCorpo-
rateGovernanceand
Compliance 24

 
Governance

102-18 Governancestructure

ResponsibleCorpo-
rateGovernanceand
Compliance 23

 
Stakeholder 
Engagement

102-40
Listofstakeholder
groups

MaterialSustainability
IssuesandStakehold-
ersInvolved 27

102-41
Collectivebargaining
agreements

CompanyProfileand
BusinessModel 8

102-42
Identifyingandselect-
ingstakeholders

MaterialSustainability
IssuesandStakehold-
ersInvolved 27

102-43
Approachtostake-
holderengagement

MaterialSustainability
IssuesandStakehold-
ersInvolved 27

102-44
Keytopicsandcon-
cernsraised

MaterialSustainability
IssuesandStakehold-
ersInvolved 27

 
Reporting Practice

102-45

Entitiesincludedinthe
consolidatedfinancial
statements

CompanyProfileand
BusinessModel 8

102-46

Definingreport
contentandtopic
Boundaries

GeneralInformation
AboutThisReport,
MaterialSustainability
IssuesandStakehold-
ersInvolved 28

102-47 Listofmaterialtopics

MaterialSustainability
IssuesandStakehold-
ersInvolved 27,28

102-48
Restatementsof
information

GeneralInformation
AboutThisReport

Thereisnorelevantrestatementofinfor-
mationinthesustainabilityreport.

102-49 Changesinreporting
GeneralInformation
AboutThisReport Therearenochangesinreporting.

102-50 Reportingperiod
GeneralInformation
AboutThisReport 8

102-51
Dateofmostrecent
report

GeneralInformation
AboutThisReport 7

102-52 Reportingcycle
GeneralInformation
AboutThisReport 8

102-53

Contactpointfor
questionsregarding
thereport

GeneralInformation
AboutThisReport 5

102-54

Claimsofreportingin
accordancewiththe
GRIStandards

GeneralInformation
AboutThisReport 8
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GRI STANDARDS
DISCLOSURE 
 NUMBER DISCLOSURE TITLE

REFERENCE  
TO THE CHAPTER PAGE EXPLANATIONS

102-55 GRIcontentindex Appendix 58

102-56 Externalassurance
GeneralInformation
AboutThisReport 5

Thisreporthasnotbeensubjectedtoan
externalaudit.

SPECIFIC STANDARD DISCLOSURES 

GRI STANDARDS
DISCLOSURE 
 NUMBER DISCLOSURE TITLE

REFERENCE  
TO THE CHAPTER PAGE EXPLANATIONS

 
Anti-Corruption

103-1
103-2
103-3

Themanagement
approachandits
components

Compliance,compli-
anceasashareissuer,
GroupGuidelinewith
internalrulesofcon-
duct 22,24

205-3

Confirmedincidents
ofcorruptionand
actionstaken

ResponsibleCorporate
GovernanceandCom-
pliance 22,24

Therewerenocasesofcorruptioninthe
reportingperiod.

 
Materials
103-1
103-2
103-3

Themanagement
approachandits
components

HighRequirementsfor
QualityandOrigin–
RenewableMaterials 41

301-1
Materialsusedby
weightorvolume

ResponsibilityforOur
SupplyChain 41

 
Energy
103-1
103-2
103-3

Themanagement
approachandits
components

MinimizingEmissions
andEnergyConsump-
tion 41

302-1

Energyconsumption
withintheorganiza-
tion

ResponsibilityforOur
Environment 39

 
Water
103-1
103-2
103-3

Themanagement
approachandits
components EfficientUseofWater 44

303-1
Waterwithdrawalby
source

ResponsibilityforOur
Environment 44

 
Emissions 
103-1
103-2
103-3

Themanagement
approachandits
components

MinimizingEmissions
andEnergyConsump-
tion 39

305-1
Direct(Scope1)
GHGemissions

ResponsibilityforOur
Environment 40

GRI STANDARDS
DISCLOSURE 
 NUMBER DISCLOSURE TITLE

REFERENCE  
TO THE CHAPTER PAGE EXPLANATIONS

305-2

Energyindirect
(Scope2)GHG
emissions

ResponsibilityforOur
Environment 40

 
Effluents	and	
Waste
103-1
103-2
103-3

Themanagement
approachandits
components

AvoidingWastewater
andWaste 42

306-1

Waterdischargeby
qualityanddestina-
tion 

ResponsibilityforOur
Environment 42

306-2
Wastebytypeand
disposalmethod

ResponsibilityforOur
Environment 42

 
Environmental  
Compliance

307-1

Non-compliancewith
environmentallaws
andregulations

ResponsibleCorporate
GovernanceandCom-
pliance 22

Therewerenoviolationsofenvironmen-
tallawsandregulationsinthereporting
period.

 
Supplier 
 Environmental 
 Assessment
103-1
103-2
103-3

Themanagement
approachandits
components

EnsuringEcologicaland
SocialStandardsof
Suppliers 55

308-1

Newsuppliersthat
werescreenedusing
environmentalcriteria

ResponsibilityforOur
SupplyChain 54

 
Employment
103-1
103-2
103-3

Themanagement
approachandits
components

ProtectingandSup-
portingEmployees 48

401-1

Newemployeehires
andemployeeturn-
over

ResponsibilityforOur
Employees 48

Occupational 
Health and Safety
103-1
103-2
103-3

Themanagement
approachandits
components

FocusingonOccupa-
tionalHealthandSafety 49

403-2

Hazardidentification,
riskassessment,and
incidentinvestigation

ResponsibilityforOur
Employees 50

 
Training and 
 Education
103-1
103-2
103-3

Themanagement
approachandits
components

FocusingonOccupa-
tionalHealthandSafety 48
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CONTACT

# WOLFORD AG
Wolfordstraße1
6900Bregenz
Austria
+435574690–0
www.wolford.com

Your contact person   
for sustainability:    
MirjamMay  
+435574690–1172  
mirjam.may@wolfordAG

IMPRINT

Publisher:  
Wolford AG

Responsible for the content:  
ExecutiveBoardofWolfordAG

Date of publication:   
June2022

Concept, texts, design:   
berichtsmanufakturGmbH,Hamburg

Note:  
This2021SustainabilityReportisavaila-
bleonlineat company.wolford.com in 
theInvestorRelationssection.

 

DISCLAIMER

Thissustainabilityreportwasprepared
withthegreatestpossiblecareandall
dataweresubjectedtomultiplereviews
byWolfordAG.Nevertheless, rounding,
typesettingorprintingerrorscannotbe
excluded.Thisreportisalsopublishedin
English,butonlytheGermantextisbind-
ing.Thissustainability reportcontains
forward-looking statements which re-
flect theopinionsandexpectationsof
theManagementBoardandaresubject
to risks and uncertainties that could
haveasignificantimpactonactualre-
sults.Readersarethereforecautioned
not to place undue reliance on these
forward-lookingstatements.WolfordAG
isnotrequiredtopublishanyupdatesor
revisionsof the forward-lookingstate-
ments contained in this report unless
requiredbylaw.

Contact & ImprintGRI STANDARDS
DISCLOSURE 
 NUMBER DISCLOSURE TITLE

REFERENCE  
TO THE CHAPTER PAGE EXPLANATIONS

404-2

Programsforupgrad-
ingemployeeskillsand
transitionassistance
programs

ResponsibilityforOur
Employees 31

 
Diversity and  
Equal Opportunity 
103-1
103-2
103-3

Themanagement
approachandits
components

DiversityandEqual
Opportunities 50

405-1

Diversityofgovern-
ancebodiesand
employees

ResponsibilityforOur
Employees 51

 
Customer Health 
and Safety

416-2

Incidentsofnon-
complianceconcern-
ingthehealthand
safetyimpactsof
productsandservices

ResponsibleCorporate
GovernanceandCom-
pliance 19

Duringthereportingperiod,therewereno
violationsagainsttheimpactofproducts
andservicesoncustomerhealthand
safety.

 
Marketing and 
Labeling

417-2

Incidentsofnon-
compliance
concerningproduct
andserviceinformation
andlabeling

ResponsibleCorporate
GovernanceandCom-
pliance 19

Inthereportingperiod,therewereno
violationsofregulationsandvoluntary
codesrelatingtoproductandservice
informationandlabeling.
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